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Welcome to the EPIC style guide. 

This document describes the basic elements of our identity  
system and provides guidelines for their correct use.

The proper use of the elements will help project a strong, 
consistent identity and contribute to building a distinctive  
presence for the brand wherever it appears. 
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The primary identity mark for EPIC 
reinforces the organization’s aviation 

focus and premier position in the industry. 

The logo appears as the official
“signature” of all EPIC communications.

Please use only the approved artwork, 
and do not create other artwork. 



USE OF THE PRIMARY LOGO | 5

The following illustrations show how to properly apply the logo.

A one-color version of the logo is provided for situations where the logo
is to appear in black and white, or the output quality is low.

100% Black Reversed

one-color logo
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reversed logo

A reversed logo may be used in situations in which the logo appears
against a four-color image used at 100% transparency. To preserve readability,
the logo may only be placed over solid, dark colors, never over white, light colors, or 
patterned backgrounds.
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full color logo

The following illustration shows how to properly apply the logo.

Other spot colors or process mixes are not acceptable.
*Uncoated or matte should be done using a 4 color process (CMYK) and color checked against Pantone 186C.

When shown in color, the logo should always appear in the following four-color process:

C=2, M=100, Y=85, K=6 
R=207, G=10, B=44

Gradient 
Black 45% to 
Black 14%

Tagline:
Rich Black
@100%

C=0, M=0, Y=0, K=45
R=157, G=159, B=162

PANTONE
186C*

PANTONE
Cool Gray 7C
Cool Gray 7M
Cool Gray 6U

C=75, M=68, Y=67, K=90
R=1, G=1, B=1
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3D logo

In rare cases the use of a 3D logo may be necessary. Use of the 3D logo in print 
should be avoided; it is intended for web, animation, or PowerPoint applications.
Only in rare circumstances, when the logo is large enough, can the 3D logo be 
used in print without compromising the integrity of the mark. 
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wings

The EPIC wings are a registered 
trademark. They are used in extremely 

rare cases where limited space makes the 
primary logo unreadable (i.e. a Facebook 

image). However, the image should not 
be considered as a replacement for the 

complete logo. All general guidelines for 
logo usage also apply to the wings.
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The EPIC brand family logos need room to breathe for the most effective 
presentation. Placing the logos in an appropriate, clear field will achieve the 
desired effect. As a unit of measurement, “x” equals half of the height of the letter 
“c” in the word “EPIC” in the logo. It is mandatory to allow a minimum of one full 
“x” height surrounding each side of the entire logo. For example, if half the height 
of the letters in the logo is 1”, you must allow a minimum of 1” of white space to 
the left, right, above, and below the logo.
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“x” equals half of the height of the letter “o” 
in the word “BRAVO” in the logo.



Never use the brand family of logos on top  
of artwork in a way that inhibits legibility. 
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Never add type elements to the logos in violation of 
clear space rules, and never rotate or crop the logo.

Never reposition the logos’ type elements.  
Never use a different typeface.

Never distort the sizes or the proportions of
the logos’ elements. Never extrude the logos or  

display them as a three-dimensional object, 
unless using the approved digital EPIC 3D logo.

Never display the logos with other colors  
or add outlines to the logos.

FUELS FUELS

®

CLICK HERE!
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Our main typeface is Bell Gothic Std and should be the only font family used for all materials.

BELL GOTHIC STANDARD BLACK
ABCDEFGHIJKLMNOPQRSTUVWXYZ 

abcdefghijklmnopqrstuvwxyz

BELL GOTHIC STANDARD BOLD
ABCDEFGHIJKLMNOPQRSTUVWXYZ 

abcdefghijklmnopqrstuvwxyz
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EPIC Red: rgb (207, 10, 44)  
Great for use in links,  

buttons or anything else requiring extra emphasis
Dark Transparent Grey: rgba (49, 51, 53, 0.90)  

Sidebar background
Light Transparent Grey: rgba (242, 242, 242, 0.95)  

Main background
Black: Main body copy

White sidebar navigation

Main headlines <h1>
Font family: ‘Bell Gothic W01 Black 691900’, ‘Arial Black’

font size: 26px
line height: 35px

Sub Headlines <h2>
Font family: ‘Bell Gothic W01 Bold 691903’

font size: 26px
height: 36px

line height: 35px

Paragraph Text <p>
Font family: ‘Avenir LT W01 55 Roman’

font size: 17px
line height: 23px



Adherence to these guidelines will ensure
that the integrity of the EPIC identity is maintained
in all applications and across all channels.

The simplest way to follow these guidelines is to use
approved digital artwork for all variations of the logo,
and use good judgement in applying them.

Questions on use of the logo or requests for the logo files 
should be directed to marketing@EPICaviationllc.com or 
call 866.501.3742 (choose marketing when prompted.)

EPIC and Bravo Rewards are trademarked logos of EPIC Aviation, LLC. 
The EPIC wings are a registered trademark of EPIC Aviation, LLC.
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